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Jackson Wins Again 


San Antonio Makes It a 
Double-Header 


Mr. Jackson, Manager of the San 
Antonio Office registered one of the 
biggest surprises in May that we have 
ever seen in a contest of this kind. 
For only a small Office and territory 
and with a high Quota, Mr. Jackson 
came through the second time far in 
the lead of any of the rest of the Con¬ 
testants. When you take into con¬ 
sideration that every Office in the 
Organization is competing in this 
Contest you can well understand what 
a really envious record Mr. Jackson 
has made for himself. Figure it out 
-he had to beat all of the big Of¬ 
fices in the Organization, not only a 
small group of offices and to do this 
for two months running is no mean 
accomplishment. 

Wc know that the hats of the en¬ 
tire Organization are off to Mr. Jack- 
son. By personal salesmanship and 
excellent management he has already 
picked up two of the $100.00 Cas"h 
Prizes in the monthly Best Office Con¬ 
test and has practically cinched a 
place among the Gist ten iv>.* the big 
September final. This is certainly 
what we call “stepping on it.” 
Through all the month Mr. Jackson 
had been well up among the leaders 
and when the Final Reports came in 
he had again finished with a remark¬ 
able spurt and put plenty of green 
field in between himself and his 


Mr. J. T. Jackson 

nearest Competitors. He again sold 
away over his Quota. 

The Office which ran second this 
month was Oakland. Mr. Geissinger, 
through the month, did not show any 
exceptional speed but he wrote the 
General Offices toward the end that 
we should watch him and he surely 
did come through. Somewheres down 
near the end of the List in last 
month’s Contest, he has by this good 
month’s business pushed himself way 
U P with the leaders. Pie also is to 
be admired for his splendid spirit and 
if it had not been for this remark- 
able Record of Mr. Jackson’s, he might 
w <dl have been the Winner in the 
May Contest. 

Jones, of Kansas City, comes third 
by attaining a place in the first ten 
bist month and by his splendid show- 


The advertisement l.elow to appear in two colors in the August issue “Hcarst’s International Magazine” 


The Contest has aroused very ex¬ 
cellent spirit and competition among 
the Branches. Most of the Offices are 
out after the monthly Best Office 
Prizes and as it is open competition 
the small Offices stand just the same 
chance as the big ones do. The 
Quotas are now all very fair and 
equitable and no Office is placed in a 
disadvantageous position. San An¬ 
tonio having won for two months now 
holds a commanding lead, and from 
Mr. Jackson’s statement he is going 
to keep right on making the same rec- 
ord and it is going to take some 
speed to head him off. We know 
from all indications that Jackson, es¬ 
pecially with the new assistance the 
Company is giving concerning schools, 
will show flashes of exceptional bril¬ 
liancy and there will be some hot 
fights to see who will be the Winner 
of the Contest. 

Remember—in June, the third 
month, the Offices will commence to 
line themselves up for the places 
among the first ten and second ten in 
the big September Contest. Captain 
Lavat is very anxious that this Con¬ 
test be a success and the enthusiastic 
participation of each manager is both 
expectant arid heartily appreciated. 

In closing we want to give three 
cheers for Friend Jackson—he surely 
deserves them. 


New York Hats Two New 
M. A. D. Members 


Club Adds Three in May 


Where TIME Is 

«How arc the ship's papers coming along Miss 
Jones? We arc due to dock in less than two hours 
you know, and our clearances must be ready before 
we can land.” 

Supreme quality was the ideal of the United States 
Shipping Board when selecting material for the 
Leviathan, the world’s greatest passenger ship 

So Royal Typewriters are used exclusively on this 
vessel—in the captain’s office the radio room the 
purser’s office, public stenographer s room and wher 

"^anyteSin ^Uutions exercise simi¬ 
lar good judgment in providing stenographic help 
with the efficient Royal. They know that the per- 
feet alignment insures accurate presswork and that 
the scientifically balanced keyboard insures perfect 


y he now ranks third in the 
the two months and conse- 
. in very good position for 
September Contest, 
eger, Manager of the New 


splendid showing and landed in fourth 
place. Creger was one of the first ten 
last month and by putting across 
fourth place this month has advanced 
his standing and is making a tre- 


Portland, Oregon is fifth this month. 
By having made sixth place last 
month Russ now actually ranks sec¬ 
ond in the total for the two months. 

Another Coast Office—Fresno—is 
sixth, and Buffalo seventh. 


a Vital Factor! 

“Don’t worry. Mr. Simpson, I'll have them finished 
on time. This is a Royal Typewriter, and its really 
amazing how much typing one can do in an hour or 
/zoo zvith that splendid machine. 

letters always. And the sturdy, rugged construction 
of the Roval guarantees freedom from time-wasting 
adjustments and expensive repairs. Royal type¬ 
writer Company, Inc., 314-316 Broadway, New York 
City. Branches and Agencies the World Over. 
Compare the Work. 


On the back page this month in the 
M. A. D. Column you will see the New 
York Office again added to its long 
List of M. A. D. Members. Almost 
every man in the New York Office is 
now an M. A. D. Salesman and that 
Office is showing a pace which it has 
never before attained. It also has a 
good List of Repeaters as you will 
see from the stars beside the names. 

There are several more who are 
now or will shortly be eligible in the 
Twelve Times Repeater Contest which 
is to be announced shortly. Three 
men in the New York Office are within 
one Repeat of this twelve time record 
as is also Mr. C. W. Knox, Manager 
of Detroit. Mr. Dodge, our Baltimore 
Manager, has just entered this select 
body of Twelve Time Repeaters and 
we send him our very heartiest con¬ 
gratulations. He is now eligible for 
the big Contest which will come in 
the near future. 

The Manager of our Oakland Of¬ 
fice, in making his fine showing for 
the second place in the Contest also 
came through for the M. A. D. Club 
for the first time. We feel sure that 
we will have a continual Repeater in 
Mr. Geissinger. 

Mr. Hood and Mr. Rutledge, who 
are with Sydney Pincombe, Ltd., of 
Australia, have again repeated in the 
M. A. D. Olub. Seven Members of our 
London Organization also achieved 
the honor again in May. 

There is a very enthusiastic re¬ 
sponse to the M. A. D. Club in these 
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THE ROYAL STANDARD 


Foreign Countries and the Club now 
has an organization which is prac¬ 
tically World-wide. We can almost 
say that the sun is always shining on 
some man working to repeat his M. 
A. D. Club. Last year June was not 
an exceptionally good M. A. D. month 
but we feel sure from the expressions 
that we are receiving that this month 
will show a different state of affairs. 
We hope to see several new members 
this month and also a good number 
of Repeaters. 


‘Well, Bill, it wasn’t always that 
way. As a matter of fact, it hap¬ 
pened through a mistake that very 
nearly cost me my job. Before I 
came with the Royal, I had been sell¬ 
ing all sorts of things out on the 
road. I jumped around and changed 
jobs so often it didn’t matter how or 
what I sold, as long as I sold. Com¬ 
pared with me a grasshopper was an 
ordinary granite rock. 

“As I hopped from place to place, I 


that I wasn’t kicked out on the si e- 
walk then and there. 

‘There was only one thing to do 
build up what I had broken down, 
set to my job considerably mix ed U P» 
but likewise considerably wiser as a 
result of my experience, and it too 
me years to build up what I nug 
have accumulated right from t e 
start—the confidence of my trade. 

“Bill, if you ever take a branch 
office, get this into y° ur head an 


The Old Man Says:— 
“Where Is Opportunity?” 


Thomas Passes on Some 
Good Words 


It was both a privilege and a pleas¬ 
ure to be able to talk to Thomas Ben¬ 
jamin Franklin Bruce at dinner one 
night not so long ago. Thomas Ben¬ 
jamin is usually very busy. 

Before we get much further we 
want to say that he is a salesman and 
a very good one. He started in sell¬ 
ing typewriters for the Royal in a 
Western city that was not so long ago 
a watering place for a railroad, but 
now is a big prosperous business city 
where they practice efficiency until it 
hurts. Anyway, Thomas Benjamin 
came into the typewriter business 
when he decided to settle down. 

In his career he had sold everything 
from collar buttons to real estate and 
he is not the common or garden va¬ 
riety of salesman either. Well, 
Thomas has accumulated a mighty 
fine philosophy from his wealth of 
experience and over the coffee cups 
and cigars we set about to eke some 
of it out of him. 

“Tom,” I said, “you sell almost all 
the typewriters that are sold in Com¬ 
merce City, don’t you?” 

“Well,” drawled Thomas Benjamin, 
“I reckon I do, but that ain’t my fault 
—Royals sell themselves, you know.” 

“Go on, Tom, drop the disguise. 
That false modesty doesn’t become 
you. From what I can learn you built 
up a list of customers that the or¬ 
dinary salesman couldn’t touch, and 
right down the line they all seem to 
respect the Royal Typewriter Com¬ 
pany a whole lot more than I have 
found in any other place. What’s 
your secret?” 

“Well, Bill,” said Tom, “there ain’t 
so much of a secret—just straight¬ 
forward, honest dealing, I suppose.” 

“Tom,” I said, “that might be a 
part of it, but there is more to it than 
that. Other men are just as straight¬ 
forward and honest, but you don’t 
find that sense of co-operation and ad¬ 
miration for the Royal Typewriter 
Company that is apparent among your 
customers. Tell me how you did it.” 



'Bill, if you ever take a branch office; get this into your head and keep it there 
—you and the Company are working together” 


gleaned an idea of selling from a sort 
of locomotive prospective. I was 
there to move the goods and I could 
move them quickest by “playing” my 
customers. The Company be hanged. 
When I got into the typewriter bus¬ 
iness in Commerce City I tried the 
same lightning tactics. I went around 
looking for trouble, not looking for 
places where I could, by lowering the 
Company, add to my own prestige 
and selling power. When I’d sell 
goods I’d promise the world with a 
fence around it and let the Company 
make good. If it didn’t, then it was 
the Company’s funeral and not mine. 

I took good care to impress that upon 
my customers when anything of the 
kind came up. 

“I was selling a bunch of type¬ 
writers those first few months, you 
can bet your boots on that, but I 
piled on the old applesauce so fast 
and thick that something had to 
crack—and it did, and then, oh boys, 
what a crash! Well, I made my mis¬ 
take, and it was only through the 
kind-heartededness of the Old Man 


keep it there—you are the Company. 
If you don’t, you will be sitting right 
down in the midst of a respectable 
sized hornets’ nest. Your customers 
know your company only as a plant 
somewhere, with a head office some¬ 
where else—a big, inanimate, vague 
thing, but you are definite—living 
and working close to them. When 
you do or say anything that hurts 
the Company, you, who are the Com¬ 
pany in their eyes, are the one that 
feels it. When you hurt your cus¬ 
tomers’ confidence in your Company, 
just so surely are you hurting their 
confidence in you. 

“You and the Company are working 
together and you are there to satisfy 
the customer. You have exactly the 
same interests, and I have found that 
the Company is always ready to hold 
up its end of the game if you will 
do yours. Before a fellow can be a 
real big salesman he just has to real¬ 
ize this little fact—when he gets to 
look at the Company and himself as 
“we” rather than “I” and “it,” then 
he is on the up-road to success.” 


In a poem by H. M. Railsback en¬ 
titled “The Stay-At-Home,” we find 
these homely words of wisdom: 

“It’s a part of nature, human, 

To be always frettin,’ fumin,’ 

And to want to wander hither, yon and 
thence, 

And most every youthful feller, 

Like a cow, is prone to beller 
For the grass that grows on to’ther 
side of the fence.” 

It is decidedly true that man ever 
thinks of opportunity in some far off 
land or in some distant city. 

This is principally because “to err 
is human.” 

So we find the man in Chicago cast¬ 
ing his eyes longingly toward New 
York, or to the other coast and ex¬ 
claiming, “If I were only there I 
know I would find my opportunity! 

The man in the small town knows 
that his opportunity lies in the big 
city. 

The boy on the farm feels certain 
that his fortune awaits him in Chi¬ 
cago, Detroit, Cleveland, or New 
York. 

The man in the city looks hopefully 
toward the wonderful opportunities of 
farm life. 

And so, still closer to home, we find 
right in our own shops, offices and 
stores, scores of men and women who 
ever have their eyes on the false light 
of some imaginary opportunity in the 
distance. 

That is because they do not know 
that all they have to do is to put their 
thought and effort to the task in hand 
and they will find opportunity stand¬ 
ing by their side. 


Service Department Contest 
for April 

Division No. 1 
Detroit Leads 

Detroit’s smooth running Serv' 
Department under the the able 
agement of Mr. Driscoll, cap tu “!i 
first place for the month of April 
One would think that we were aft* 
a two hundred per cent, record jud^ 
ing from the average piled up by De 
troit. When higher averages are 
wanted we can always rely on Detroit 
“Compare the Workers!” 

We have the pleasure of mention- 
ing two District Branch Service De¬ 
partments for second place for April 
Pittsburgh and New Orleans. Messrs 
Klemm and Pintado certainly gave 
each other a fine battle. 

One of our “Old Timers” Mr. Daly 
of Hartford is gradually climbing to 
the lead. Third place for him f or 
April. The seasoned sprinter gen- 
erally starts going just before the 
finish. Watch Mr. Daly during May 
and June. 

Below is a list showing the respec¬ 
tive standing of the departments. 

1—Detroit 4* 10—Chicago 4 * 

^Pittsburgh 2* Indianapolis». 

New Orleans 1* Louisville !•' 

3— Hartford 1 * 11— Cleveland 3 « 

4— St. Louis 4* 12—Baltimore 2* 

5— Atlanta 3* Philadelphian 

0 —Boston 4* 13—Cincinnati !• 

Buffalo 3 14—Kansas City l* 

7— Portland, Ore. 1* 15—New York 

8— Minneapolis 4* 1G—San Francisco 

9— Washington 4* 17—Dallas 2* 



18—Los Angeles 


Division No. 2 


Denver in First Place 


your work bench or your desk. Wake 
up! Get acquainted! 


Mr. Koets of Denver at the top for 
April! Generally speaking we don’t 
hear a great deal from Denver’s Serv¬ 
ice Department, but from April’s 
showing it looks as though those days 
were over. Show the boys how it 
feels to be a leader by staying around 
the top. 

Mr. Trerice has our earnest con¬ 
gratulations. He is doing his best to 
raise the Springfield, Mass., Office to 
its highest peak. He has made his 
100 per cent, every month this year. 

Mr. Anderson of Bridgeport in third 
place. Mr. Anderson is the man who 
made his 100 per cent, every month 
of 1923. So far he had his four stars 
for 1924. Good work! 

Below is a list showing the stand¬ 
ing of the departments: 

1— Denver 1* 

2— Springfield, Mass. 4* 


Testimonial Letter Contest 

Decision will Be Announced and Winning Letters Published 

In July “STANDARD” 


Due to the necessity of getting the 
June “Royal Standard” to press be¬ 
fore the decision had been made on 
the winners of the Testimonial Letter 
Contest on Durability, announcement 
and publication of these letters will 
have to be withheld until the July is¬ 
sue. We will announce the winners 
by a letter to all salesmen before 
that time, however. 

The Testimonial Letter Contest has 
met with very enthusiastic response 
from most of our Branches. A good 
number of excellent letters, testifying 
to the durability of the Royal Type¬ 
writer, have been received and the 


Judges will have a hard time on their 
hands finding out the ones deserving 
the prizes. 

The Contest ending July 10th con¬ 
cerns Quality of Work. We should 
like to have letters from executives 
of companies using Royal Typewrit¬ 
ers, who have found that the work 
which the Royal produces is far su¬ 
perior than that of any other type¬ 
writer. Letters of this kind should 
be obtained without any difficulty. It 
is such a very apparent fact that the 
Royal produces better work that any¬ 
one can substantiate these letters by 
merely looking at Royal typing. 


As in June, there will be prizes in 
July of $25.00 for the best letter, 
$15.00 for the next best and $10.00 
for the third best published—these 
prizes going to the salesmen who 
secure the best Testimonial Letters. 

Remember, you are permitted to 
send in letters any time for any of 
the six topics which have been an¬ 
nounced, but in July the prizes will 
be given on the letters relating to 
Quality of Work. We have some won¬ 
derful Testimonials on Durability, 
and feel sure that even a better show¬ 
ing will be made on the July series. 


People are too apt to mistake 
“Chance” for Opportunity. “Chance” 
gives a man a worthless farm and 
upon it he strikes oil. It leads the 
footsteps of the wanderer to a gold 
mine. 

Opportunity, however, has to be 
made and worked for. It is the direct 
result of hard work and really con¬ 
sists of growth and development 
which are possible anywhere. 

Close your eyes for a moment. 

Shut out the picture of that far 
off imagined opportunity. 

Consider this thought: 

Opportunity is ever right before 
you—on your work bench, on your 
desk, or in your store, shop or office.” 

Then open your eyes again, look 
about you and you’ll see Opportunity 
staring you right in the face. 

If there are any successes in your 
organization or business there is room 
for another. 

A little more study, a little harder 
work and soon you’ll find that you 
don’t need to go even across the street 
for what you want. 

Wake up! 

Shake hands with Opportunity! 

Get busy! 


3— Bridgeport 4 

4— Albany 2* 

5— Omaha 4* 

G—Fort Wayne 2* 

7— Waterbury 

8— Harrisburg 4* 

9— Worcester 1* 

10— Youngstown 

11— Springfield, Ill. 1 

12— Davenport 1* 

San Antonio 2* 

St. Paul 2* 
Texarkana 

13— Erie 1* 

Houston 

14— Wilmington 1* 

15— Scranton 1* 

It;—Rochester 

17— Columbus 

18— Richmond 

19— Portland, Me. a 

20— Fresno 

21— Akron 2* 

22— Toledo 1* 

23— Sacramento 

24— Des Moines 1* 

25— Tacoma 

2G—Newark 1* 

27— Oakland 1* 

28— Jacksonville 

29— Dayton 1* 

Grand Rapids 1 

30— Little Rock 

31— Fort Worth 3 

32— Springfield, Ohio 

33— Seattle 

34— Bangor 1 

35— New Haven 
3«—Rockford 

37— Waco 
Milwaukee 

38— providence 

39— Wichita Falls 
4 0—Birmingham 

41— South Bend 

42— Johnstown 

43 — Evansville 

44— Memphis 1* 

45— Duluth 
Peoria 

4G—Binghamton 

47— Kalamazoo 

48— Syracuse 

49— Sioux City 

50— Racine 

TO INCREASE NETS— 
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Mr. Bernard J. Doted 


Trying Him Out 

An East Side pants-maker who has 
become quite a figure in the movie- 
producing world was recently select¬ 
ing a chief for his scenario staff. 
The producer insisted that the suc¬ 
cessful applicant must be a college 
graduate. He looked with favor upon 
one applicant and asked if he had 
had a college education. He received 
an affirmative reply. 

“Show your diploma,” demanded 
the producer. The applicant tried to 
explain that it was not customary 
for college graduates to carry di¬ 
plomas around with them. 

“Well, then,” demanded the pro¬ 
ducer, with just a slight sneer, “say 
me a big woid.”—St. Louis Globe- 
Democrat. 


young boy in 1898, he went to work 
in the drawing room of a Hartford 
plant and for about a year he worked 
on sheet metal development, after 


Royal Fellow Workers 

All members of the Royal organiza¬ 
tion are interested in their fellow 
workers. Whether a man works in 
the Sales Department, Foreign De¬ 
partment, Service Department, Exec¬ 
utive Department or Factory, there 
is immediately created an interest as 
to Who's Who. Some men are in 
positions of authority, standing and 
management, and these men are the 
ones the younger and newer men like 
to hear about, speak about and read 
about. There is a fascination in read¬ 
ing about the experience of these 
men that is felt by every red blooded 
human. Whether the man is head of 
a factory department, a superintend¬ 
ent, or manager, or whether he is 
manager of a sales division, foreign 
department, an officer, or President, 
we like to weigh him up, so to speak. 

In the Royal organization, a great 
majority of our leaders have risen 
from the ranks to positions of respon¬ 
sibility. With this in view, it is our 
intention from time to time to pre¬ 
sent to you some of the men who 
have had a large part in manufactur¬ 
ing and developing the Royal Type¬ 
writer. 

“Before Quality Can Be Put in the 
Product, It Must Be in the Men Who 
Help to Make It.” 


Introducing Mr. Bernard 
J. Dowd 


Mr. Bernard J. Dowd is superin¬ 
tendent of the factory and has prac¬ 
tically lived his years in typewriter 
development and manufacturing. 

He attended Public Grammar and 
High Schools at Hartford, Conn. He 
studied mathematic, physic, chemistry 
and engineering subjects at evening 
and technical schools. As a very 


which he went to the drawing room of 
the Electric Vehicle Company, Hart¬ 
ford, on detailing work. In 1901, he 
became connected with a large type¬ 
writer company doing detailing and 
tool designing and special work, sev¬ 
eral years later he became machine 
designer in a machine building plant. 
From there, he went to one of the 
largest hardware concerns in the 
country as a designer of complicated 
door checks and machines. 

His connection with the Royal goes 
back to 1907 as designer of machines 
and typewriter parts. In a few years 
his ability was recognized and in 1911 
he was promoted to Chief Draftsman 
and Foreman of the factory experi¬ 
mental department. It didn’t take 
very long to realize that his ability, 
experience and judgment made it 
necessary to use him in larger activ¬ 
ities, and in 1916, he was promoted 
to Supervisor of planning, drafting 
and experimental work and supervisor 
of investigation work. He so ably 
filled this job to the satisfaction of 
the management, that in 1918, he was 
promoted to Superintendent of the 
Factory, a position for which he is so 
well fitted. 

Mr. Dowd is 39 years of age, mar¬ 
ried and has a boy of which he is very 
proud, (that is the impression he 
gives when he talks about him). He 


is a member of the American Society 
of Mechanical Engineers and Engi¬ 
neers Club of Hartford. 

The Royal organization owes a lot 
to him for his inventive ability, his 
thoroughness in his work and the de¬ 
velopment of quality in the Royal 
Typewriter. He may blush when he 
reads this, but he is a very likable 
chap, always ready to reason, a good 
disciplinarian, loves his work, is very 
fair in dealing with men and above 
all, very enthusiastic about his work. 
Ever ready with an argument, he is 
always ready to give the other fellow 
his due. In fact, he is a regular fel¬ 
low and to prove it, ask anyone who 
knows him. 


Foremen’s Meeting 


The regular monthly meeting of 
the Foremen's Club was held May 
21st. Before the meeting the re¬ 
freshment committee served a very 
fine shad roe supper. 

Plans for the summer outings in 
June and September were discussed 
and left to a committee to decide. 

One new member, W. Rothammer, 
foreman of Department 4, was re¬ 
ceived into the Club and made his 
maiden speech like a veteran. 


Mr. Robert L. Sengle, attorney and 
executive secretary of the Connect¬ 
icut State Police Department, gave 
an interesting and instructive talk on 
the work of this department. He 
paid a great compliment to Chief Hur¬ 
ley of this department on his won¬ 
derful keen power of analysis in many 
criminal cases. 


Production 


The following departments are in 
the lead for the month of May, and 
we are glad to have Department 26, 
Mr. Henderson, among the leaders. 
It is his first appearance in a good 
many months, but we hope not his 
last: 

D- 1 Mr. W. Berg. 

D- 3 Mr. L. Froebel. 

D- 2 Mr. H. Snow. 

D-18 Mr. J. Godfrey. 

D-36 Mr. Cavanaugh. 

D-26 Mr. Henderson. 


The coloring of Screws, Nuts and 
miscellaneous parts made from round 
and sheet metals which are used in 
the Royal Typewriter, is most inter- 


made rotary furnace with a carbonia 
mixture and after being subjected to 
a heat of about 750 degrees F., a 
small amount of special oily liquid is 
thrown into the retort and the work 
revolved a few minutes longer, the 
result being a beautiful, brilliant, 
black finish. 

From stubby little Screws with fine 
threads to rods of some length, this 
finish is applied. 

The rotation of the furnaces is very 
slow and is operated with a strict 
heat distribution, under automatic 
temperature control equipment. Af¬ 
ter the parts are removed, they are 
spread on pans and dipped in a rust 
retarding oil. Many favorable com¬ 
ments have been received on this 
work. It is estimated that over a 
million pieces are treated weekly with 
this process. 


Do you know that at the factory 
there is installed a salt spray appa¬ 
ratus for testing the quality of the 
different finishes from a Rust Stand¬ 
point? 


It is a scientific instrument and 
used by the United States Govern¬ 
ment as a standard method of testing 
for Rust on all metals and finishes. 
The wearing and Rust retarding 
qualities of our finishes are checked 
daily with the result that all materials 
put out are in excellent condition to 
withstand the corroding and atmos¬ 
pheric influences to which type¬ 
writers are subjected. The best of 
workmanship and finishes can be 
ruined in a few months by rust, and 
it is thoroughly recognized by those 
at the plant that there must be a 
continual development to combat it. 
The Government test, as usual there, 
is looked upon as an efficient and 
scientific proof of Royal Quality. 


esting. 

The parts are placed in a specially 


Sclcroscope-Tcst ing Raiv Material, Sheet Steel 


Short Cuts to Heaven 

God made the country but man made 
the dangerous curves.—Lure. 


GOAT-GETTER UNCOVERS A NEW COMPETITOR 
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Factory Trip Contest 


FOR THE ROYAL DAY AND NIGHT 

ooo Jo nccurpd of 


The grand finish of the Royal 
Dealers’ three months Factory Trip 
Contest came about at 5 P. M., East¬ 
ern Standard Time, on May 31st. 

Of all the dealers, The Casper Type¬ 
writer Exchange, of Casper, Wyo., 
obtained the highest percentage, of 
their three months quota, and were 
declared the third winner. 

The leading contestants crossed the 
finish line in the following manner: 

1— Casper Typewriter Exchange. Cas¬ 
per, Wyo. 

2— George A. Pearce, Abilene. Texas. 

3— Paxton Typewriter Co., Blooming¬ 
ton, Ill. 

4— Walter W. Prior. Trenton, N. J. 

5— H. G. Bancroft, York, Pa. 

6— Preston Typewriter Co., Knox¬ 
ville, Tenn. 

7— H. J. Smith Typewriter Ex., Par¬ 
kersburg, W. Va. 

8— T. H. Payne Company, Chatta¬ 
nooga, Tenn. 

9— H. J. Roof, Tampa, Florida. 

10— Carolina T. W. & Office Sup. Co., 
Raleigh. N. C. 

Southern T. W. & Office Sup. Co.. 
Shreveport, L.a. 

11— B. M. Gragg. Pittsburg. Kan. 

L.. E. Spiece, Bueyrus. Ohio. 

12 — Scott-Parker Co., Macon, Ga. 

13 — pound & Moore, Charlotte, N. C. 

14 — standard Typewriter Co., Reading, 
Pa. 

15 _c. A. Eckhardt, Green Bay, Wis. 

All Royal dealers are to be com¬ 
plimented for the splendid way in 
which they aggressively strived for the 
first place. It is unnecessary for us 
to state that the three winners, The 
Brewington Typewriter Company, The 
Benson Typewriter Company and The 
Casper Typewriter Exchange, will re¬ 
member for a long time to come, the 
strenuous efforts it was necessary to 
put forth to be winners. 

This contest was the first one held 
by the Dealers Sales Department and 
the results produced indicate that our 
Dealers appreciated the opportunity 
afforded them to win a trip to the 
Royal Factory at Hartford and the 
Home Offices at New York. 

We wish to thank all for their 
hearty co-operation in making this 
series of contests a real success. 


On 533 State Street in Madison, the this territory that the R°y al 1S 


Capitol city of Wisconsin, is located 
the high-class store and offices of the 
Brewington Typewriter Company, as 
shown by the above illustration. 


the 

superior typewriter and their success 
in these directions is proved by t e 
steady increase of sales in their tei- 
ritory and also by the fact that ^ 


by calling B-222 is assured of Royal 
service and this is another reason 
Why the Royal is becoming well 
known in their territory. Mr. L. M. 
Shearer who is about to light his pipe 


This Is Not for M.A.D. Club 
Members 


“Bob” Credit Manager Strong 
passed the Editor’s desk one bright 
morning and passed out this one, for 
the original of which he is indebted 
to the Boumi Temple of the Mystic 
Shrine, Baltimore, Maryland. 

It seems that a member of some 
Royal Branch Office was out hunting 
one day when a terrific thunder storm 
came up. It began to rain in tor¬ 
rents and he looked around for shel¬ 
ter, but all he could find was a hol¬ 
low log, into which he crawled. He 
found it a very snug fit. 

The rain lasted for hours and the 
water soaked through the log. The 
log began to swell, and when the 
storm was over he could not get out. 
He struggled with all his might to 
free himself, but the log held him 
tight The more he wiggled, the 
worse became his plight. Exhausted, 
he gave up the struggle and resigned 
himself to his fate. He knew that 
unless released he would starve to 
death. 

Like a drowning man, he saw ms 
whole life flash up before him—es¬ 
pecially his mistakes. The one mis¬ 
take which stood out most strong y 
was his failure to join the M. A. D. 
Club, and know what it is to be one 
of the leaders of the Royal Organiza¬ 
tion. This made him feel so small 
that he was able to crawl out of the 
log without difficulty. 

Moral—Join the M. A. D. Club in 
July before the storm overtakes you. 


—--- 


—-: 

' 








they went about winning this contest- 
“A great help in winning any con¬ 
test is the intuitive feeling that the 
prize is already yours at the start 
A necessity is an incentive. I needed 
and wanted a vacation; also I wanted 
to see the factory and at the same 
time had a strong enough feeling that 
‘the world owes me a living’ to want 
someone else to defray expenses. Con¬ 
sequently the contest announcement 
was like reading the proverbial letter 
which starts out ‘please find enclosed 
check for.’ ” 

The complete sales force was called 
together to lay plans for a selling 
campaign; the force, by the way, i s 
composed of Mr. R. D. Brewington 
and his junior, Mr. Leslie Holmes. It 
was carried that the junior was to 
place at least two trials every day. It 
was further resolved that the senior 
would not sleep until at least one 
order was signed each day. This plan 
was followed religiously. 

We won and the most talked of of¬ 
fice equipment in Madison today is 
the new Royal. 


DEALERS’ 

May 100 Per Centers 

Here are the dealers who earned 
membership in the May 100 per cent. 
Club by going out with the will to win 
and accomplishing their purpose by 
getting 100 per cent, or more of their 
quota: 

II. G. Bancroft, York, I*n. 
Hrewlntcton Tw. Co., .Madison, Wis. 
Casper Tw. Ex„ Casper, Wyo. 
Crosby-Mook Tw. Ex. Warren, 0. 
Roy A. Davis, Colorado Springs, Col. 
William Duiiing. Kiehniond, Ind. 

C. 1.. Eicholtz, New Oxford, Pn. 

II. M. Gragg. Pittsburg, Kan. 
Graham A Wells, Corvallis, Oregon. 

T. ,1. Hocking, Glasgow, Moat. 

John 1. Kerr. Port Huron, Mieh. 
Kirkpatrick Co., Nashville, Tenn. 
Nnegele Ptg. Co.. Helena, Mont. 
Paxton Tr. Co.. Bloomington, 111. 

T. II. Payne Co., Chattanooga, Tenn. 
Pound A Moore Co., Charlotte, X. C. 
It. 11. Preston, Knoxville, Tenn. 

W. W. Prior, Trenton, N. J. 

H. J. Hoof, Tnnipn, Florida. 
Scott-Parker Company, Macon, tin. 
H. J. Smith Tw. Ex., Parkersburg, 
W. Va. w , __ v 

Smith Tw. Ex., Snrnnnc Lake, >. l. 
Southern Tw. Co., Shreveport, La. 


M. A. D. CLUB FOR 
MAY 


In the front row reading from left 
to right are Messrs. L. M. Shearer, 
Ben Sykes and R. D. Brewington. In 
the second row are Mr. Leslie Holmes 
and Mrs. Brewington. 

Mr. R. D. Brewington and Mr. 
Leslie Holmes are the ones who are 
convincing the typewriter users of 


were first prize winners of the Fac¬ 
tory trip contest held by the Dealers 
Department. Mrs. Brewington is the 
secretary and relieves Mr. Brewing- 
ton of all minor details in operating 
this business. Mr. Ben Sykes is in 
charge of the Repair Department and 
anyone in the surrounding territory 


is the bookkeeper and completes the 
efficiency of this dealership. 

The fine window display radiates the 
Royal in all its glory. 

To complete this introduction to our 
readers, we are presenting a few 
words received at our request from 
Mr. R. D. Brewington explaining how 


1—GAFFANEY 
Office Specialty Co. 
Fargo, N. D. 


CASPER TYPEWRITER EXCHANGE WINS 

_ _ . . . . . • TA 1 I XT /v«pi livi A ip TV/T P 


In the March and April contests the 
Casper Typewriter Exchange finished 
in the second and fourth place re¬ 
spectively. During the month of May 
their whole organization concentrated 
their final efforts to be the third win¬ 
ner and after straining to the last 
inch just managed to beat out Mr. 
George A. Pearce, of Abilene, Texas, 
for the first place. Therefore, they 
will receive an invitation for one of 
their representatives to make the 
trip to the Factory at Hartford and 
the new Home Offices of the Royal 
Typewriter Company, Inc. 

In the March issue of the Royal 
Standard the personnel of this firm, 
George J. Heiser, Willard Talbert, 
Arlo A. Hutt and Charles O. Morris 
were introduced to our readers as 
the Royal Go-Getters of Casper, 
Wyoming. 

By winning this contest they have 


established their reputations as Royal | men. Next in line is Mr. Arlo A. 
“Go-Getters” and they can well feel | Hutt, who is the manager of the of- 


1’RIOR 


Trentn, N. J- 


proud of living up to and earning the 
reputation the word implies. These 
gentlemen are shown in the picture 
accompanying this article. Mr. 
George J. Heiser on the extreme right 
and Mr. Willard Talbert next to him 
are the owners and aggressive sales- 


fice and store and Mr. Carl O. Morris 
on the extreme left is the efficient 
mechanic and supervisor of the up-to- 
date repair department of this dealer. 

The whole Royal Organization feels 
proud of these Royal Go-Getters of 
the West, for their splendid victory. 


5—NICHOLS 6 " S Macou' k Ga. L °‘ 

Topeka, Kansas. Maco ’ 


A Professional 

I A campaigner was constantly » 
j terrupted by a man in ^ the crow 
i kept shouting out, kiar. t j, e 
| about the twentieth^ repe on 

who 
said, 


aDOUt uie . 

speaker paused and fixe 
his tormentor. “If the gen c ^ 
persists in interrupting, ^ j,j s 
‘will be good enough to te ^ 
name instead of merely - s ° a jj be 
his calling, I am sure we s ^ 
pleased to make his acquaints 








































































































foreign supplement 


THE ROYAL STANDARD 


FOREIGN SUPPLEMENT 5 


ROYAL ACTIVITY IN THE PHILIPPINES 





RE-ESTABLISHING ROYAL BUSINESS IN JAPAN 


The Royal dealers for Japan, 
Messrs. Maruzen Company, Limited, 
have accomplished excellent results in 
re-establishing themselves since the 
time of the disastrous calamity which 
befell that country last September. 
Every energy has been expended in 
rebuilding their premises and in again 
placing their entire organization on 
its former basis of efficient operation. 

Their efforts have been very suc¬ 
cessful, a new concrete building hav- 


In the illustration to the right is 
shown a view of the temporary struc¬ 
ture that is being used as General 
Sales quarters in Tokyo, of Maruzen 
Co., Ltd. A permanent building is 
now in the course of erection on the 
adjoining site, where their former 
headquarters were located on Nihon- 
bashi Tori-Sanchome. 

The concrete “go-down” (ware¬ 
house) which is pictured in the illu¬ 
stration center is now being used by 


sistant Manager of the same depart 
ment. 

Maruzen Company, Limited has one 
of the finest retail organizations of 
its kind to be found anywhere in 
Japan. In addition to its head¬ 
quarters, located in Tokyo, branches 
are operated in the Cities of Yoko¬ 
hama, Osaka, Kyoto, Sendai, Fukuoka, 
Nagoya and Sapporo. In some of the 


praise for the splendid manner in 
which they have surmounted the dif¬ 
ficulties with which they were con¬ 
fronted and we have full confidence 
that, in their hands, Royal business 
in the Japanese territory will show 
increasingly satisfying results. 


Arrival of European Dealers 
and Mr. Malleson 


It has afforded us the greatest of 


viathan.” They were accompanied by 
Mr. T. T. Malleson, our Foreign Sales 
Director, who has just returned from 
a seven months journey through 
Africa and the Far East, where he 
visited practically all of the Royal 
dealers in that part of the world. 

Although Mr. Muggli and Mr. Banz- 
haf have represented the Royal Type¬ 
writer for over ten years in their res¬ 
pective countries, they have not 
| hitherto had an opportunity to visit 




>ng already been erected for the use 
°f their Yokohama Branch. This 
structure is one of the first of the 
new concrete buildings to rise from 
the ruins in that city. A photograph 
°f this building is reproduced in the 
illustration to the left. 


our dealers as the General Offices and 
Headquarters of the Company. In 
the foreground, Mr. K. Otsuka, Man¬ 
ager of the Typewriter Department, 
is shown standing at the right and at 
the left is shown Mr. S. Kusama, As- 


smaller towns, they have appointed 
sub-dealers and plans are now under 
way for further expansion of their 
sub-dealership organization. 

Our dealers deserve the highest 


pleasure to welcome Mr. Theo. Mug¬ 
gli, the Royal dealer for Switzerland 
and for France, and also Mr. Walter 
Banzhaf, of Aktiebolaget Maskinaf- 
faren Royal Standard, dealers for the 
Royal in Sweden, who arrived in New 
York, June 9th, on the S. S. “Le- 


Royal headquarters in New York. We 
are certainly glad to have Mr. Mug¬ 
gli and Mr. Banzhaf with us and we 
sincerely hope that their stay in New 
York will be a profitable and an en¬ 
joyable one. 


Camera Supply Company’s premises 
looking toward the main entrance at 
the corner. The building shown is on 
one of the main thoroughfares of 
Manila. Mr. Martin before premises. 

The Camera Supply Company has 
been very successful in working with 
the schools of Manila with whom the 
Royal enjoys great favor. It is like¬ 
wise pleasing to note that our dealers 
have been active in placing Royal 
typewriters with some of the largest 
users in the Islands. 

Taking as a standard of compari¬ 
son the excellent results that have 
thus far been accomplished, we are 
confident that the Royal dealers for 
the Philippine Islands will continue 
to improve the favorable standing 
they now enjoy. 


During the three years that the 
Roval typewriter has been repre¬ 
sented in the Philippine Islands by 
Messrs. Moody, Aronson & Company, 
Inc, there has been a gratifying in¬ 
crease in the number of Royal ma¬ 
chines that have been placed in that 
market through the well planned and 
highly successful efforts of that com- 

Pl 0 ur dealers operate in the City of 
Manila through the Camera Supply 
Company, the headquarters of which 
are located at 110 Escolta. In the 
City of Cebu, the business is carried 
on through the Photo Materials & 
Paper Company. Both of these com¬ 
panies have excellent selling organiza¬ 
tions which, in conjunction with their 
systematic advertising, have proved 


very effective in the steady develop¬ 
ment of Royal business in that ter¬ 
ritory. 

Mr. F. P. Martin, Manager of the 
Camera Supply Company at Manila, 
is in direct charge of the typewriter 
and supplies department. In that 
capacity, he is able to use a wealth 
of experience gained through the four¬ 
teen years that he has been engaged 
in the typewriter business. Prior to 
his service as First Lieutenant in the 
14th Engineers in the American Army 
in France during the war, he was en¬ 
gaged in several capacities connected 
with typewriters, confining his field 
of effort, however, to various parts 
of the United States. 

Upon leaving the army, Mr. Martin 
went out to the Philippine Islands, 


where, for the past three years, he 
has been connected with the Royal oi - 
ganization in Manila. During that 
time, he has been a loyal and en¬ 
thusiastic booster for the Royal. We 
are very glad to have the opportunity 
to reproduce a photograph of Mi. 
Martin, shown in the oval center. 

A photograph of the premises of 
the Camera Supply Company is re¬ 
produced right showing the Royal 
staff in that city. Mr. Martin is 
! shown standing in the center, aside 
| from the group and Mr. T. T. Mal- 
| leson, Foreign Sales Director of the 
I Royal, who recently paid a visit to 
I our dealers, is shown standing in the 
I background in the entrance at left. 

In the photograph shown at the left 
i is presented a side view of the 



































































































THE ROYAL STANDARD 



THE ROYAL M. A. D. CLUB NOW HAS 
214 MEMBERS 

We are publishing this month a list of the entire membership of 
the Machine-A-Day Club. Men who made the Club in May are indicated 
by an asterisk beside their names. Repeaters for May also have a 
number which indicates the times they have made the club since its 
inauguration. 

THE NEW M. A. D. MEMBERS FOR MAY 




1—M. B. Gray 
New York 

AKRON 

L. J. Michel 
O. T. Wheaton 
ATLANTA 
J. W. Mann 
BALTIMORE 
J. C. O’Keefe 

E. G. Dodge 12* 
V. Hoffman 

BANGOR 

H. W. Boshan 
BOSTON 

F. L. Gallup 9* 

F. A. Smith 
H. 1. Crocker 
H. E. Burton 

D. R. Austin 
F. J. Edwards 

E. F. Gallup 
C. R. Hess 
C. H. Palmer 

B. W. Simpson 
BUFFALO 

H. H. Nunamaker 

C. H. Pillow 4* 
CHICAGO 

H. Nuhn 9* 

P. S. Jones 
J. M. Roberts 
E. H. Johnson 6* 

A. J. Redding 
R. C. Goldblatt 
H. P. Sutton 1 3* 
W. B. Larsen 

B. P. Hamil 8* 

J. C. LaBorence 
A. C. Wheeler 2* 
W. R. Pike 

L. E. Wilson 
CINCINNATI 

G. C. Kinnamon 

C. J. Bailey 
CLEVELAND 

W. C. Rodgers 
W. H. Peate 

M. C. Hull 5* 
COLUMBUS 

L. D. Teeters 
L. V. Bell 
DALLAS 

J. H. Kennedy 


2—J. E. Geissinger 
Oakland 



DAYTON 

O. P. Gilmore 
DETROIT 

W. L. F. Hosford 
C. W. Knox 1 I* 

E. L. Owen 
W. B. DeRango 
ERIE 

C. V. House 
EVANSVILLE 

W. H. Courtenay 
FORT WAYNE 
T. F. Bell 
FORT WORTH 

P. H. Billman 
FRESNO 

H. H. Tompkinson 

5* 

GRAND RAPIDS 
C. D. Walker 
HARRISBURG 

W. C. Whiteman 
HARTFORD 

H. F. Brainerd 1 8* 
J. L. Cook 
J. F. Gilligan 
W. C. Bartley 
HOUSTON 
J. L. Hunt 
INDIANAPOLIS 
W. F. Teer 
JACKSONVILLE 
J. H. Hinck 
JOHNSTOWN 
T. M. Patterson 
KANSAS CITY 
P. W. Jones 14* 
G. C. Johnson 
F. W. Bassett 
S. W. Wilson 
F. F. Moseley 2* 
LOS ANGELES 
M. F. Brewer 
W. E. Howard 
LOUISVILLE 

J. T. Wellman 18* 
C. Lorber 
MINNEAPOLIS 
F. B. Thorne 
NEW HAVEN 
W. A. Mulligan 


NEW ORLEANS 

W. J. Creger 

F. Pritchard 

NEW YORK 
J. J. Freund 9* 

D. J. Allingham 
18* 

H. W. Van Ness 
11 * 

G. M. Guest 17* 

T. M. Gleason 14* 
A. C. Wiles 

C. K. Freund 1 1 * 

H. W. DeMott 15* 
R. C. Robinson 

J. Schwartz 10* 

G. N. White 13* 

C. C. Waters 

R. B. Brandes 7* 

H. J. Fuchs 

E. J. Matthews 5* 
R. R. Chaffa 

G. R. McAllister 
R. H. Martin 8* 
G. Rannenberg 7* 
L. E. LeMaster 
A. B. Safir 
W. B. Mullane 
J. E. Rowland 
L. Kugel 

L. Weinstein 
A. Graf 

C. E. Clark 

M. B. Gray* 

J. E. Guy* 

I. Reuben 
NEWARK 

H. C. Hess 
OAKLAND 

J. E. Geissinger * 
OMAHA 

F. P. Shedd 
PEORIA 

R. E. Mason 
PHILADELPHIA 
J. W. Turner 
J. Hancock 

I. J. Gough 
H. K. Goslin 

L. A. Dunn 5* 

E. V. Sherry 


PHILA.—Cent. 

W. W. Hepburn 
A. C. Headley 
E. T. Garland 
N. Sykes 
PITTSBURGH 

M. V. Miller 18* 

A. E. Hanna 
PORTLAND, ME. 

W. E. Ayers 
PORTLAND, ORE. 

G. D. Roe 

H. J. Brown 
PROVIDENCE 

J. L. Schora 
RICHMOND 

A. Bartlett 
ROCHESTER 

B. F. Richardson 

G. C. Burgess 
SAN FRANCISCO 

C. H. Billington 
J. C. Deardorf 
T. N. Colwell 
P. Pearson 

D. G. Becknell 
S. N. Howell 

H. G. Jones 
SOUTH BEND 

Bert Mowers 
SPRINGFIELD, 

MASS. 

L. B. Behan 
ST. LOUIS 
G. G. Ralls 
L. G. Davidson 
D. M. Elliott 
L. F. Reynolds 

G. M. Davis 

H. E. Shifflette 
ST. PAUL 

W. A. Partee 
TOLEDO 

N. B. Boulware 
WASHINGTON 
H. L. Rudnick 7* 
S. E. Richter 3* 

H. D. Cashman 2* 
WICHITA FALLS 
J. B. Reighard 
WORCESTER 
A. R. Smith 


1— E. H. Benson 
Canton, Ohio 

2— J. E. Gaffaney * 
Fargo, N. D. 

3— S. W. Grant 
Beaumont, Texas 

4— T. N. Prior 
Trenton, N. J. 

5— H. J. Roof* 

Tampa, Fla. 

6-G. N. Paxton 

Bloomington, 111. 

7— G. L. Larkin 
Utica, N. Y. 

8— R. A. Rehm 

Albuquerque, N. M. 

9— H. Tuell 
Chattanooga, Tenn. 

10—H. J. Smith 

Parkersburg, W. Va. 
1 1—C. E. Anderson 
Pasadena, Cal. 


DEALERS 

12— I. Vincent 
Topeka, Kan. 

13— W. W. Cantor 
Bristol, Tenn. 

1 4—H. C. Schumacher 
Glendale, Tenn. 

15—J. J. Flynn 

Jamestown, N. D. 

1 6—H. Rowe 

Fairmont, W. Va. 

1 7—L. F. Spiece 
Bucyrus, Ohio 

|8—W. W. Prior * 
Trenton, N. J. 

19— C. B. Weissinger 
Albuquerque, N. M. 

20— H. H. Phillips 
Trenton, N. J. 

21— A. G. Packard 
Hornell, N. Y. 

22— Scott-Parker Co.* 
Macon, Ga. 


23— F. L. Patty 
Austin, Texas 

24— H. G. Bancroft 
York, Pa. 

25— H. B. Harper 
Anderson, S. C. 

26— J. E. Wikoff 
Oklahoma City, Okla. 

27— Pound fit Moore Co. 
Charlotte, N. C. 

28— G. A. Pearce 
Abilene, Texas 

29— B. M. Kelly 
Charleston, N. C. 

30— J. A. Ross 
Canton, Ohio 

31— R. G. Nichols* 
Topeka, Kansas 

32— Tulsa T. W. Co. 
Tulsa, Okla. 

33— Caroline Typ. 6c O. S. 
Co.* 

Raleigh, N. C. 


CANADA—Royal Typewriter Company, Limited 
. i, t 'i ?—J S. Dunn. Montreal 3—T. G. Lewis, Ottawa 

,_W. A. MacLean. Mont 1 £ £ orm * andini Quebec 

GREAT BRITAIN—Visible Writing Machine Co., Limited London 

1— H. D. Ebbutt* SeaVs* 113 "* 12—A. F^Thomaa 

2— J- Harrison 8—W. H. Roberts U—L- Harris 

\-C EZ. Bucke ridge* ,JZ J w m D 8 Morgan _ _ 15-R.' T. Hep worth 


16— F. W. Johnson 

AUSTRALIA—Sydney Pincombe, Ltd. 

1— W. J. Sheehy 

2— R. G. Hood* 

3— E. W. Rutledge* 

CZECHOSLOVAKIA—Joseph Foist 

1— Alois Foist 

2— L. Mazanek 

3— J. Hejcman 

4 — A. Smatlak 


17—S. H. Goodwin* 

Mexico—M. E. Raya & Company 

1— Alfredo Aguirre 

2— Alonso M. Garza* 

LATVIA—O. & J. Dalitz Bros. 
James Dalitz 

James P. Howell: 

J |—D. V. Elias 

2—V. M. Ramirez 


4 A. Smat a Office made the M. A. D. Club in the month of April. 

1.0... the "Standard” ,a.t ntonth and 

e extend our apologies. 



FRESNO WINS THE SCHOOL SALES CON¬ 
TEST FOR APRIL AND MAY 

Fresno, by making 220 per cent, of its school quota for April and May, 
nets possession of the School Department Cup. I have talked with Mr. 
Tomkinson recently and I know from the systematic way in which he 
is going after school business that he is going to make a hard fight to 
win this again in June and July. This is still a free-for-all contest as 
no office has won the cup more than once and it is necessary to win it 
three times during the year to obtain permanent possession of it. 

Oakland is second with 120 per cent, of its school quota and Dallas is 
third with over one hundred and eighteen per cent. 

Our school sales for May show a big increase over those for May of 
last year. 

We want to beat all June records this month and we are counting 
on your best efforts. 

Below is the standing of our offices based upon the percentage of 
school sales quota obtained during April and May: 


1— Fresno 

2— Oakland 

3— Dallas 

4— Rockford 

5— Washington 

6— Baltimore 

7— St. Louis 

8— South Bend 

9— Peoria 

10— Kansas City 

11— Newark 

12— New York 

13— Bangor 
—Louisville 

—Springfield, Ohio 

14— Portland, Ore. 

15— San Antonio 
—St. Paul 

16— New Haven 

17— Buffalo 
18~ — Chicago 

19—Des Moines 

19— Springfield, Mass. 

20— New Orleans 
—Providence 

21— Philadelphia 

22— Cleveland 
—Davenport 
—Dayton 

—Fort Wayne 
—Jacksonville 

23— Seattle 

24— Milwaukee 

25— For Worth 
—Richmond 
—Johnstown 


26— Hartford 

27— Portland, Me. 

28— Boston 

29— San Francisco 

30— Worcester 

31— Minneapolis 

32— Atlanta 

33— Springfield, Ill. 
—Harrisburg 

34— Denver 
—Cincinnati 

35— Detroit 

—Pittsburgh 

36— Rochester 

37— Albany 

—Birmingham 
—Bridgeport 
—Columbus 
—Duluth 
—Erie 
—Evansville 
—Grand Rapids 
—Houston 
—Indianapolis 
—Little Rock 
—Memphis 
—Omaha 
—Scranton 
—Sioux City 
—Toledo 
—Waco 

—Wichita Falls 
—Youngstown 
—Akron 


A. M. STONEHOUSE, 
Manager School Department. 


EMPLOYMENT DEPARTMENT 

Our Employment Managers have increased the efficiency of their de¬ 
partments very much during the last year, and they are still doing a 
great deal of constructive work which should result in their making a 
better showing for the remainder of this year than ever before. 

We regret very much that some of our offices did not get their leports 
here in time to be included in the standing as given below: 


DISTRICT BRANCHES 


Positions F 

1— Washington 10— 

2— Boston 11— 

3— Minneapolis 12— 

4— Chicago 13— 

5— Indianapolis 14— 

6— Portland, Ore. 15— 

7— Cleveland 16— 

8— Kansas City 17— 

9— San Francisco 


illed 

-Dallas 

-Detroit 

-New York 

-Buffalo 

-Philadelphia 

-Baltimore 

-Louisville 

-Pittsburgh 


Sales 

1— Portland, Ore. — 

—Kansas City 7- 

2— Buffalo 8- 

3— Chicago 

4— Boston 9- 

5— Washington 10- 

6— Louisville 11- 

—Cleveland 12- 

—Detroit 


-Pittsburgh 
-Baltimore 
-Philadelphia 
-San Francisco 
-Indianapolis 

-New York 

-Minneapolis 

-Dallas 


BRANCHES 


Positions Filled 


Sales 


1— St. Paul 

2— Newark 

3— Peoria 

4— Worcester 

5— Houston 

6— Toledo 

7— Akron 

—Johnstown 

8— Denver 

9— Portland, Me. 


10— Omaha 

11— Seattle 
—Duluth 

12— Dayton 

—Providence 

13— Grand Rapids 

14— Birmingham 

15— Bangor 
—Rockford 


1 — Worcester —Grand Rapids 

2— Houston —Bangor 

3— Toledo —Dayton 

4— Newark —Rockford 

5— St. Paul —Akron 

6— Providence —Peoria 

7— Johnstown —Portland, *1 

—Duluth —Denver 

— Birmingham —Seattle 

—Omaha 

A. M. STONEHOUSE, 
Manager School Department. 


Printed in 0. $■ ^ 
thi btiblino 


























































































